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The 6th edition of the best-selling Marketing Book has been extensively updated
to reflect changes and trends in current marketing thinking and practice.

Taking into account the emergence of new subjects and new authorities, Michael
Baker and the new co-editor Susan Hart have overhauled the contents and
contributor lists of the previous edition to ensure this volume addresses all the
necessary themes for the modern marketer.

In particular, the 'Marketing Book' now looks at broader range of international
issues with a broader group of international contributors. Based, asin previous
editions, on seminal articles form thought leadersin each subject the 'Marketing
Book 6th edition' is bursting with salient articles. It amounts to an all-embracing
one-volume companion to modern marketing thought, ideal for al students of
marketing.
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The 6th edition of the best-selling Marketing Book has been extensively updated to reflect changes and
trends in current marketing thinking and practice.

Taking into account the emergence of new subjects and new authorities, Michael Baker and the new co-
editor Susan Hart have overhauled the contents and contributor lists of the previous edition to ensure this
volume addresses all the necessary themes for the modern marketer.

In particular, the 'Marketing Book' now looks at broader range of international issues with a broader group of
international contributors. Based, asin previous editions, on seminal articles form thought leadersin each
subject the 'Marketing Book 6th edition' is bursting with salient articles. It amounts to an all-embracing one-
volume companion to modern marketing thought, ideal for all students of marketing.
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Editorial Review

Review

'[The] continuous evolution of The Marketing Book will ensure that it will continue to occupy an enviable
position amongst those volumes seeking to act as a source book for those from outside the confines of
marketing and for those readers setting out on a career in marketing.' - Journal of Marketing Management,
July 1995 "..this text certainly deservesto be on the desk of anyone who aspires to be a marketing manager,
and certainly on the book shelves of anyone who is practising a significant marketing role in their
organisation.' - Books for MBAS, April 1996

From the Back Cover

This 6th edition of The Marketing Book maintains its pre-eminent position as the first point of reference for
marketers needing up-to-minute marketing thinking. Taking into account the emergence of new subjects and
new authorities, Michael Baker and co-editor Susan Hart have renewed and added to the contents and
contributor lists to make this the most authoritative and comprehensive overview of all key themes for the
modern marketer.

* Packed with fresh thinking and new contributions to keep marketers abreast of industry advances

* New chapters critical to successful marketing application include 'Marketing Metrics, 'Marketing in
Emerging Economies, 'Business-to-Business Marketing' and 'Qualitative Research'

* In particular, the 'Marketing Book' now looks at broader range of international issues with a broader group
of leading international contributors including Evert Gummesson, Angela da Rocha and Arch Woodside

Based, as in previous editions, on seminal articles from thought leadersin each subject the '‘Marketing Book
6th edition’ is bursting with salient articles. It amounts to an all-embracing one-volume companion to modern
marketing thought, ideal for al practitioners and students of Marketing.

About the Author

By Michael Baker, Emeritus Professor of Marketing, University of Strathclyde Business School, Special
Professor at Nottingham University Business School, and President, Academy of Marketing; and Susan Hart,
Professor of Marketing and Head of the Department of Marketing, University of Strathclyde

Users Review
From reader reviews:
Michele Reynalds:

What do you with regards to book? It is not important with you? Or just adding material when you require
something to explain what your own problem? How about your free time? Or are you busy particular person?
If you don't have spare time to perform others business, it is make one feel bored faster. And you have free
time? What did you do? Everyone has many questions above. The doctor has to answer that question due to



the fact just their can do in which. It said that about publication. Book is familiar in each person. Yes, itis
suitable. Because start from on jardin de infancia until university need this The Marketing Book to read.

Delores K eener:

Nowadays reading books become more than want or need but also turn into alife style. Thisreading
addiction give you lot of advantages. The huge benefits you got of course the knowledge the rest of the
information inside the book that will improve your knowledge and information. The knowledge you get
based on what kind of publication you read, if you want have more knowledge just go with schooling books
but if you want really feel happy read one using theme for entertaining including comic or novel. The actual
The Marketing Book is kind of book which is giving the reader erratic experience.

Charles Shrader:

Can you one of the book lovers? If yes, do you ever feeling doubt if you find yourself in the book store?
Attempt to pick one book that you find out the inside because don't judge book by its cover may doesn't work
at this point is difficult job because you are frightened that the inside maybe not as fantastic asin the outside
search likes. Maybe you answer may be The Marketing Book why because the amazing cover that make you
consider about the content will not disappoint anyone. The inside or content is actually fantastic as the
outside or perhaps cover. Y our reading 6th sense will directly make suggestions to pick up this book.

Gregory Anderson:

This The Marketing Book is great book for you because the content and that is full of information for you
who have always deal with world and have to make decision every minute. This specific book reved it
details accurately using great plan word or we can say no rambling sentencesin it. So if you are read the idea
hurriedly you can have whole information in it. Doesn't mean it only gives you straight forward sentences
but hard core information with lovely delivering sentences. Having The Marketing Book in your hand like
having the world in your arm, factsin it is not ridiculous 1. We can say that no publication that offer you
world inside ten or fifteen tiny right but this publication already do that. So, it is good reading book. Hey
Mr. and Mrs. active do you still doubt this?
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