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'This book describes a number of different empirical studies and evaluations of
the international brewery industry. This industry has recently undergone two
climactic changes within a ten to fifteen year time period. These are a significant
industry-wide consolidation of firms and market shares accompanied by the
internationalization of what was previously a largely local industry.
Understanding the drivers and implications of such abrupt and massive change
in the competitive environment of an industry is of great interest to international
and strategic management scholars. Most of the book's chapters address this
issue, some at the global industry level, some at a regional level, and some at the
level of a specific country. Taken together, they comprise an insightful case study
of an interesting industry at its most interesting point in time.'
- William G. Egelhoff, Fordham University, US

'The individual contributions in this volume paint a varied and rich picture of
strategies and rivalries, the role of environments and institutions, leadership and
also customer approaches in both global and local brewery industry. Some of the
analysed phenomena are more standard to an IB audience, like consolidation,
technological development, and shifts in global markets, but they get a specific
flavor and color through this industry focus, while other topics definitely seem
more specific (like 'Bierstrasse' on Mallorca). For readers with good taste.'
- Rian Drogendijk, Uppsala University, Sweden

This unique book explores some of the key topics of international business
through the context of a global industry, focusing on the challenges brewery
companies face as they operate in globalized markets. It examines the strategies
of individual firms to develop markets and explores new insights into recent
company rivalries, both globally and locally. In addition, it offers detailed
analysis of some of the major players in the industry through longitudinal studies.

Drawing on a range of perspectives, the contributing authors explore six
overarching themes: international market developments and firm performance;
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host country institutional effects; multi-point competition and rivalries; cross-
border M&A integration and subsidiary development; leadership and
internationalization; and boundless customer interfaces through such elements as
social media and tourism.

The Global Brewery Industry will prove insightful for scholars across
international business, as well as providing an appealing case study for advanced
students. It will be invaluable to those investigating the brewery sector
specifically, or working with brewing firms.

Contributors: M. Andersson, C. Dörrenbächer, J. Gammelgaard, M. Geppert,
M. Gilles, M.W. Hansen, B. Hobdari, A.K. Hoenen, G. Hollinshead, K.
Jakobsen, A. Kokko, A. Kuusik, J. Larimo, L. Lund-Thomsen, M. Maclean, E.S.
Madsen, A.M. Munar, K. Pedersen, N. Pogrebnyakov, C. Ruhe, J. Smith, S.
Takeshita, I.M. Taplin, S. Troll, U. Varblane, C. Williams, A. Zaby
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'This book describes a number of different empirical studies and evaluations of the international brewery
industry. This industry has recently undergone two climactic changes within a ten to fifteen year time period.
These are a significant industry-wide consolidation of firms and market shares accompanied by the
internationalization of what was previously a largely local industry. Understanding the drivers and
implications of such abrupt and massive change in the competitive environment of an industry is of great
interest to international and strategic management scholars. Most of the book's chapters address this issue,
some at the global industry level, some at a regional level, and some at the level of a specific country. Taken
together, they comprise an insightful case study of an interesting industry at its most interesting point in
time.'
- William G. Egelhoff, Fordham University, US

'The individual contributions in this volume paint a varied and rich picture of strategies and rivalries, the
role of environments and institutions, leadership and also customer approaches in both global and local
brewery industry. Some of the analysed phenomena are more standard to an IB audience, like consolidation,
technological development, and shifts in global markets, but they get a specific flavor and color through this
industry focus, while other topics definitely seem more specific (like 'Bierstrasse' on Mallorca). For readers
with good taste.'
- Rian Drogendijk, Uppsala University, Sweden

This unique book explores some of the key topics of international business through the context of a global
industry, focusing on the challenges brewery companies face as they operate in globalized markets. It
examines the strategies of individual firms to develop markets and explores new insights into recent
company rivalries, both globally and locally. In addition, it offers detailed analysis of some of the major
players in the industry through longitudinal studies.

Drawing on a range of perspectives, the contributing authors explore six overarching themes: international
market developments and firm performance; host country institutional effects; multi-point competition and
rivalries; cross-border M&A integration and subsidiary development; leadership and internationalization;
and boundless customer interfaces through such elements as social media and tourism.

The Global Brewery Industry will prove insightful for scholars across international business, as well as
providing an appealing case study for advanced students. It will be invaluable to those investigating the
brewery sector specifically, or working with brewing firms.
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Editorial Review

Review
'This book describes a number of different empirical studies and evaluations of the international brewery
industry. This industry has recently undergone two climactic changes within a ten to fifteen year time period.
These are a significant industry-wide consolidation of firms and market shares accompanied by the
internationalization of what was previously a largely local industry. Understanding the drivers and
implications of such abrupt and massive change in the competitive environment of an industry is of great
interest to international and strategic management scholars. Most of the book's chapters address this issue,
some at the global industry level, some at a regional level, and some at the level of a specific country. Taken
together, they comprise an insightful case study of an interesting industry at its most interesting point in
time.' -- William G. Egelhoff, Fordham University, US 'The individual contributions in this volume paint a
varied and rich picture of strategies and rivalries, the role of environments and institutions, leadership and
also customer approaches in both global and local brewery industry. Some of the analysed phenomena are
more standard to an IB audience, like consolidation, technological development, and shifts in global markets,
but they get a specific flavor and color through this industry focus, while other topics definitely seem more
specific (like "Bierstrasse" on Mallorca). For readers with good taste.' -- Rian Drogendijk, Uppsala
University, Sweden

About the Author
Edited by Jens Gammelgaard, Copenhagen Business School, Denmark and Christoph Dörrenbächer,
Berlin School of Economics and Law, Germany

Users Review

From reader reviews:

Rebecca Burks:

As people who live in typically the modest era should be change about what going on or info even
knowledge to make these keep up with the era which is always change and advance. Some of you maybe
may update themselves by reading books. It is a good choice to suit your needs but the problems coming to
you actually is you don't know what kind you should start with. This The Global Brewery Industry: Markets,
Strategies, and Rivalries (New Horizons in International Business Series) is our recommendation to help you
keep up with the world. Why, since this book serves what you want and wish in this era.

James Dungan:

The feeling that you get from The Global Brewery Industry: Markets, Strategies, and Rivalries (New
Horizons in International Business Series) is a more deep you rooting the information that hide inside words
the more you get interested in reading it. It does not mean that this book is hard to know but The Global
Brewery Industry: Markets, Strategies, and Rivalries (New Horizons in International Business Series) giving
you enjoyment feeling of reading. The author conveys their point in particular way that can be understood
simply by anyone who read that because the author of this e-book is well-known enough. This specific book
also makes your own personal vocabulary increase well. That makes it easy to understand then can go along



with you, both in printed or e-book style are available. We suggest you for having this The Global Brewery
Industry: Markets, Strategies, and Rivalries (New Horizons in International Business Series) instantly.

Mary Diaz:

Reading a reserve can be one of a lot of activity that everyone in the world loves. Do you like reading book
thus. There are a lot of reasons why people like it. First reading a reserve will give you a lot of new info.
When you read a reserve you will get new information simply because book is one of a number of ways to
share the information or perhaps their idea. Second, reading through a book will make an individual more
imaginative. When you reading through a book especially tale fantasy book the author will bring someone to
imagine the story how the characters do it anything. Third, you are able to share your knowledge to others.
When you read this The Global Brewery Industry: Markets, Strategies, and Rivalries (New Horizons in
International Business Series), you can tells your family, friends in addition to soon about yours publication.
Your knowledge can inspire others, make them reading a publication.

Lawrence Hurst:

Reading a e-book make you to get more knowledge from the jawhorse. You can take knowledge and
information from the book. Book is prepared or printed or created from each source that filled update of
news. On this modern era like right now, many ways to get information are available for a person. From
media social including newspaper, magazines, science guide, encyclopedia, reference book, fresh and comic.
You can add your understanding by that book. Isn't it time to spend your spare time to open your book? Or
just in search of the The Global Brewery Industry: Markets, Strategies, and Rivalries (New Horizons in
International Business Series) when you needed it?
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