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Once every decade a book comes along that becomes the standard in a field of
study, the indispensable reference that every thoughtful practitioner must have on
the shelf. Like Samuelson in Economics, Drucker in Management, and Porter in
Strategy, Rayport and Jaworski have written what leaders in the New Economy
are calling the standard in e-commerce strategy formulation.

e-Commerce presents managers and strategists with road-tested frameworks for
competing in the New Economy. This presentation is organized to facilitate the
decision-making process for formulating e-commerce enterprise strategy. The
text progresses from framing market opportunities to a discussion of New
Economy business models, customer interfaces, and communication and
branding issues through to implementation, evaluation, and valuation of the
online enterprise.

The textbook and companion casebook, E-Commerce and Cases in E-Commerce,
are the first volumes produced for the McGraw-Hill/MarketspaceU learning
series on e-commerce. McGraw-Hill/MarketspaceU have formed an alliance to
develop and deliver exceptional higher education teaching materials on the latest
business practices and theories by leading thinkers in the field of e-commerce.
McGraw-Hill/MarketspaceU aim to equip present and future executives,
managers, and strategists in becoming successful creators of value in the new
economy. To accomplish this goal the alliance offers a multi-media suite of
cutting-edge tools to help navigate the world of e-commerce. These tools include
E-Commerce and Cases in E-Commerce, MarketspaceU.com, the McGraw-Hill
Online Learning Center (OLC), and the McGraw-Hill E-Business Power Web.

MarketspaceU is part of Marketspace, a Monitor Group company. Monitor
Group is a family of professional services firms linked by shared ownership,
management philosophy and assets. Monitor’s roots can be traced back to the
Harvard Business School – where a number of its founders studied and taught in
the 1980s. Marketspace was founded in 1998. Jeffrey Rayport and Bernie
Jaworski (two of its founders) are the principal authors of the first books
produced by the McGraw-Hill/MarketspaceU alliance.

e-Commerce has already received early critical acclaim from academic and
Internet business leaders:
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“Rayport and Jaworski have defined the ‘space’. e-Commerce is a primary
weapon in the e-business frontier. Do not let your competitors read this book--
buy every copy…” Jeff Taylor, Founder and CEO, Monster.com

“Finally someone has put it all together! These leading thinkers have put in one
place a brilliant and comprehensive framework for thinking through, planning,
teaching and managing e-Business. And – beyond that – this book is a portal to a
stream of the most complete set of online, video, and other resources for e-
Business learning to date. Great insights. Powerful tools.” Ralph Oliva,
Executive Director of the Institute for the Study of Business Markets and
Professor of Marketing, Pennsylvania State University

“e-Commerce is the first textbook to show how firms gain competitive advantage
in the New Economy. The authors introduce a number of new and innovative
concepts, frameworks, and tools that benefit both students and managers. This
book is destined to become the standard New Economy text in leading MBA
programs.” John Quelch, Dean, London Business School

“This is a wonderfully designed pedagogical device. The chapters build
foundationally, so as to empower the student to deal with unique New Economy
concepts, like the DCF approach to valuation etc., towards the end. The chapters
are filled with case vignettes, viewpoints, and thought bytes that draws the self-
selected reader in, and engages them in a sophisticated debate regarding the
Internet economy. The highlight of the book, for me, was the way linkages were
provided to existing management concepts. Thus the reader is not left wondering
what the connection to the old paradigm is, in fact the reader gets a working dose
of those ideas in the book chapters. This makes the book a stand-alone,
comprehensive text with a cutting-edge tone and content.” Kastori Rangan, Eliot
I. Snider and Family Professor of Business Administration Harvard Business
School
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Editorial Review

Review
"...a primary weapon in the e-business frontier. Do not let your competitors read this book. Buy every
copy..." -- Jeff Taylor, Founder and CEO, Monster.com

"...filled with cases,viewpoints,and thought bytes that engage readers in a sophisticated debate regarding the
Internet economy." -- Kastori Rangan, Eliot I. Snider and Family Professor of Business Administration,
Harvard Business School

"These leading thinkers have written a brilliant and comprehensive framework for thinking through,
planning, and managing e-business." -- Ralph Oliva, Exec. Dir., Institute for the Study of Business Markets,
Professor of Marketing, Pennsylvania State University

"This book is destined to become the standard new economy text." -- John Quelch, Dean, London Business
School

"e-Commerce does the best job making both an intellectual and practical contribution to electronic
commerce understanding" -- Russ Winer, J. Gary Shansby Professor of Marketing Strategy, University of
California at Berkeley

From the Publisher
"Once a decade a textbook comes along that becomes the standard teaching tool in a field of study, identified
as the indispensable text that most scholars use and the reference that every thoughtful practitioner must have
on the shelf. Like Samuelson in Economics, Drucker in Management, and Porter in Strategy, with e-
Commerce and Cases in e-Commerce, Rayport and Jaworski have written what leaders in the new economy
are calling the gold standard in e-commerce strategy formulation."--J.P. Lenney,President of McGraw-
Hill/Irwin Publishing, a unit of McGraw-Hill Education

From the Author
"Teaching about the Internet economy requires a sophisticated educational resource that can keep up with the
rapid pace of change. With McGraw-Hill's continuing drive to explore online solutions, e-Commerce is able
to deliver exceptional higher educational teaching materials on the latest business practices and theories in an
integrated offline-online program."--Bernard J. Jaworski,co-author and founder / chief idea officer of
Marketspace, a Monitor Group company.

Users Review

From reader reviews:

David Crockett:

Within other case, little folks like to read book E-Commerce. You can choose the best book if you love
reading a book. Providing we know about how is important a book E-Commerce. You can add understanding
and of course you can around the world by a book. Absolutely right, due to the fact from book you can learn
everything! From your country until foreign or abroad you can be known. About simple matter until



wonderful thing you may know that. In this era, we could open a book as well as searching by internet
system. It is called e-book. You can use it when you feel weary to go to the library. Let's study.

Marina Espinal:

Reading a reserve can be one of a lot of activity that everyone in the world likes. Do you like reading book
consequently. There are a lot of reasons why people fantastic. First reading a book will give you a lot of new
details. When you read a reserve you will get new information since book is one of several ways to share the
information or maybe their idea. Second, looking at a book will make you actually more imaginative. When
you reading through a book especially fictional book the author will bring one to imagine the story how the
personas do it anything. Third, it is possible to share your knowledge to other folks. When you read this E-
Commerce, you could tells your family, friends along with soon about yours publication. Your knowledge
can inspire others, make them reading a guide.

Raymond Smith:

You are able to spend your free time you just read this book this guide. This E-Commerce is simple to create
you can read it in the park, in the beach, train and also soon. If you did not have got much space to bring the
printed book, you can buy the actual e-book. It is make you easier to read it. You can save the actual book in
your smart phone. Consequently there are a lot of benefits that you will get when one buys this book.

Dorcas Rogers:

That e-book can make you to feel relax. That book E-Commerce was multi-colored and of course has
pictures on the website. As we know that book E-Commerce has many kinds or category. Start from kids
until adolescents. For example Naruto or Private investigator Conan you can read and think that you are the
character on there. So , not at all of book are usually make you bored, any it can make you feel happy, fun
and unwind. Try to choose the best book for you and try to like reading which.
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