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For undergraduate and graduate courses in strategy.

 
In today’s economy, gaining and sustaining a competitive advantage is harder
than ever. Strategic Management captures the complexity of the current
business environment and delivers the latest skills and concepts with unrivaled
clarity, helping students develop their own cutting-edge strategy through skill-
developing exercises.
 
The Fifteenth Edition has been thoroughly updated and revised with current
research and concepts. This edition includes 29 new cases and end-of- chapter
material, including added exercises and review questions.
 
MyManagementLab for Strategic Management is a total learning package.
MyManagementLab is an online homework, tutorial, and assessment program
that truly engages students in learning. It helps students better prepare for class,
quizzes, and exams—resulting in better performance in the course—and provides
educators a dynamic set of tools for gauging individual and class progress.
 
This program will provide a better teaching and learning experience–for you and
your students. Here’s how:
 

Personalize Learning with MyManagementLab: Inspire the exchange of●

new ideas and foster intriguing discussions with the abundant resources found
in MyManagementLab.
Guide Student’s Learning: Proven pedagogy, exercise sets, and end—of-●

chapter material are all geared towards ensuring students grasp the concepts.
Show Concepts in Action: 29 new case studies have been added to this edition●

to maximize effectiveness in applying strategic management through case
analysis. 

http://mbooknom.men/go/best.php?id=0133444791
http://mbooknom.men/go/best.php?id=0133444791
http://mbooknom.men/go/best.php?id=0133444791


Note: You are purchasing a standalone product; MyLab does not come packaged
with this content. If you would like to purchase both the physical text and MyLab
search for ISBN-10: 0133768767/ISBN-13: 9780133768763. That package
includes ISBN-10: 0133444791/ISBN-13: 9780133444797 and ISBN-10:
0133451836/ISBN-13: 9780133451832.
 
MyLab is not a self-paced technology and should only be purchased when
required by an instructor.
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prepare for class, quizzes, and exams—resulting in better performance in the course—and provides educators
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discussions with the abundant resources found in MyManagementLab.
Guide Student’s Learning: Proven pedagogy, exercise sets, and end—of-chapter material are all geared●

towards ensuring students grasp the concepts.
Show Concepts in Action: 29 new case studies have been added to this edition to maximize effectiveness●

in applying strategic management through case analysis. 
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would like to purchase both the physical text and MyLab search for ISBN-10: 0133768767/ISBN-13:
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MyLab is not a self-paced technology and should only be purchased when required by an instructor.
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Editorial Review

About the Author
About the Author Dr. Fred R. David is the sole author of three mainstream strategic-management textbooks:
(1) "Strategic Management: Concepts and Cases," (2) "Strategic Management Concepts," and (3) "Strategic
Management Cases," These texts have been on a two-year revision cycle since 1986, when the first edition
was published. They are among the best if not the best-selling strategic-management textbooks in the world
and are used at more than 400 colleges and universities. Prestigious universities that have used these
textbooks include Harvard University, Duke University, Carnegie-Mellon University, John Hopkins
University, the University of Maryland, University of North Carolina, University of Georgia, Florida State
University, San Franciso State University, and Wake Forest University. The Concepts version of this
strategic-management textbook has been translated and published in Chinese, Japanese, Pharsi, Spanish,
Indonesian, Indian, Thai, and Arabic, and is widely used across Asia and South America. It is the best-selling
strategic-management textbook in Mexico, China, Peru, Chile, Japan, and number two in the United States.
Approximately 90,000 students read Dr. David's textbook annually as well as thousands of businesspersons.
The book has led the field of strategic management for more than a decade in providing an
applications/practitioner approach to the discipline. A native of Whiteville, North Carolina, Fred R. David
received a B.S. degree in Mathematics and an MBA from Wake Forest University before being employed as
a bank manager with United Carolina Bank. He received a Ph.D. in Business Administration from the
University of South Carolina where he majored in Management.Currently, the TranSouth Professor of
Strategic Management at Francis Marion University (FMU) in Florence, South Carolina, Dr. David has also
taught at Auburn University, Mississippi State University, East Carolina University, the University of South
Carolina, and the University of North Carolina at Pembroke. He is the author of 150 referred publications,
including 39 journal articles, 53 Proceedings publications, and 58 business policy cases. David has articles
published in such journals as "Academy of Management Review," "Academy of Management Executive,"
"Journal of Applied Psychology," "Long Range Planning," and "Advanced Management Journal," He serves
on the Editorial Review Board of the "Advanced Management Journal," Dr. David has received a Lifetime
Honorary Professorship Award from the Universidad Ricardo Palma in Lima, Peru. He delivered the keynote
speech at the twenty-first Annual Latin American Congress on Strategy hosted by the Centrum School of
Business in Peru. Dr. David recently delivered an eight-hour Strategic Planning Workshop to the faculty at
Pontificia Universidad Catolica Del in Lima, Peru, and an eight-hour Case Writing/Analyzing Workshop to
the faculty at Utah Valley State College in Orem, Utah. He has received numerous awards, including FMU's
Board of Trustees Research Scholar Award, and the university's Award for Excellence in Research given
annually to the best faculty researcher on campus, and the Phil Carroll Advancement of Management Award,
given annually by the Society for the Advancement of Management (SAM) to a management scholar for
outstanding contributions in management research. David served for three years on the Southern
Management Association'sBoard of Directors Through his Web site, www.checkmateplan.com, Dr. David
actively assists businesses across the country and around the world in doing strategic planning. He has
developed and markets the CheckMATE Strategic Planning Software, which is an industry-leading business
planning software package (www.checkmateplan.com).

Users Review

From reader reviews:



Stephen Louis:

The book Strategic Management: A Competitive Advantage Approach, Concepts & Cases (15th Edition)
make you feel enjoy for your spare time. You can use to make your capable a lot more increase. Book can to
become your best friend when you getting pressure or having big problem along with your subject. If you
can make looking at a book Strategic Management: A Competitive Advantage Approach, Concepts & Cases
(15th Edition) to become your habit, you can get considerably more advantages, like add your personal
capable, increase your knowledge about several or all subjects. You are able to know everything if you like
open up and read a guide Strategic Management: A Competitive Advantage Approach, Concepts & Cases
(15th Edition). Kinds of book are several. It means that, science reserve or encyclopedia or others. So , how
do you think about this publication?

Benjamin Manno:

The publication with title Strategic Management: A Competitive Advantage Approach, Concepts & Cases
(15th Edition) posesses a lot of information that you can find out it. You can get a lot of gain after read this
book. This specific book exist new understanding the information that exist in this guide represented the
condition of the world at this point. That is important to yo7u to learn how the improvement of the world.
This specific book will bring you in new era of the globalization. You can read the e-book with your smart
phone, so you can read this anywhere you want.

Michele Williams:

Your reading 6th sense will not betray anyone, why because this Strategic Management: A Competitive
Advantage Approach, Concepts & Cases (15th Edition) reserve written by well-known writer we are excited
for well how to make book that could be understand by anyone who else read the book. Written with good
manner for you, dripping every ideas and creating skill only for eliminate your current hunger then you still
skepticism Strategic Management: A Competitive Advantage Approach, Concepts & Cases (15th Edition) as
good book but not only by the cover but also through the content. This is one guide that can break don't
assess book by its handle, so do you still needing one more sixth sense to pick this particular!? Oh come on
your examining sixth sense already alerted you so why you have to listening to one more sixth sense.

Edgar Villanueva:

Reading a guide make you to get more knowledge from it. You can take knowledge and information
originating from a book. Book is created or printed or descriptive from each source that filled update of
news. In this particular modern era like right now, many ways to get information are available for an
individual. From media social similar to newspaper, magazines, science guide, encyclopedia, reference book,
novel and comic. You can add your knowledge by that book. Do you want to spend your spare time to open
your book? Or just searching for the Strategic Management: A Competitive Advantage Approach, Concepts
& Cases (15th Edition) when you essential it?
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