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A richly insightful account of one of the most significant transformationsin the
world today. Dheergj Sinha'sintelligence vividly illuminates the intersection of
culture and commercein New India

Adam Morgan

Founder

eatbigfish

Among the many books | have read on the cultural evolution taking placein
India, thisis perhaps the most insightful. It does not just map mindset changes; it
does so with the certainty of a person who has lived the changes as much as he
has witnessed them. Every marketeer should keep this book on his office desk as
aready reckoner.

Ranjan Kapur

Country Manager — India

WPP

Indiain many waysisa"Nation of Nations." So much heterogeneity and hence
complexity in understanding consumers and consumerism. Dheeraj has done a
commendable job in peeling off the layers from the onion—creating frameworks
and providing very relatable examples to understand the culture. For instance,
Dheergj has used Bollywood as an effective mirror to portray societal changes.
Consumer India isamust-read for those who want to understand the cultural
evolution of Indiawith its nuances.

Rajesh Jegjurikar

Chief Executive - Automotive Division

Mahindra& MahindraLtd.

A labor of love. For years, | have marveled at how Dheergj's inquisitive brain
continuously churns away to make meaning of everything he observes. His
writing simultaneously reflects him as a "sutradaar” telling the captivating story
of achanging India, even as it does so with the unbiased and expert credential s of
the "computerji" he describes here. Dheergj insightfully marries the rapid
changes he chronicles with the assimilative fabric of India; where "and" trumps
"or." Against the cliché "changeisthe only constant,” he underlinesthat in India,
change works with the constant. Enjoy the ride on Dheeraj's time machine!
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Editorial Review

Review
an accessible, interesting and informative read Dialogin

From the Inside Flap

Today’s Indiais seeing thingsit has never seen before—medalsin Olympics, cheerleadersin cricket, ready-
to-cook pastas, kissing scenes on national television, institutes for air hostesses, fairness creams for men,
agricultural tips on SMS and marriages arranged on the internet. In Consumer India, Dheergj Sinha weaves
the narrative of a changing India through examples of Bollywood, our cultural conditioning, today’s role
models, our behavior as consumers, and the role of brands and marketing amid all this.

How does a culture that has been taught to be wary about money now respond to its abundance—what
implications does this have for finance brands? Does

Kakaji Namkeen qualify as abrand? It sells the same wafers (well, almost the same) as Lay’ s does, gives
more value for the money, and spends nothing in

advertising. Can amass brand have a premium offering in India? What isit about caller ringtones that makes
them such a success? Indiais about its large middle-class consumers, but isn’t there a profitable premium
segment emerging? In a country where everyone is feeling young, what happens to the real youth?

Like everything elsein India, marketing too is part logic, part gut. Drawing upon facts, fiction and personal
experience, Sinha unravels the interconnections between the mind and the wallet of today’ s Indian consumer.
A practitioner’s account of what Indian consumer wants—from the playing field, not the sidelines.

From the Back Cover

A richly insightful account of one of the most significant transformations in the world today. Dheergj Sinha's
intelligence vividly illuminates the intersection of culture and commerce in New India.

Adam Morgan

Founder

eatbigfish

Among the many books | have read on the cultural evolution taking place in India, this is perhaps the most
insightful. It does not just map mindset changes; it does so with the certainty of a person who has lived the
changes as much as he has witnessed them. Every marketeer should keep this book on his office desk as a
ready reckoner.

Ranjan Kapur

Country Manager - India

WPP

Indiain many waysisa"Nation of Nations." So much heterogeneity and hence complexity in understanding
consumers and consumerism. Dheergj has done a commendable job in peeling off the layers from the onion--
creating frameworks and providing very relatable examples to understand the culture. For instance, Dheerg
has used Bollywood as an effective mirror to portray societal changes. "Consumer Indid" is amust-read for
those who want to understand the cultural evolution of Indiawith its nuances.

Rajesh Jejurikar

Chief Executive - Automotive Division



Mahindra & MahindraLtd.

A labor of love. For years, | have marveled at how Dheergj's inquisitive brain continuously churns away to
make meaning of everything he observes. His writing simultaneously reflects him as a""sutradaar" telling
the captivating story of a changing India, even asit does so with the unbiased and expert credentials of the
""computerji"" he describes here. Dheergj insightfully marries the rapid changes he chronicles with the
assimilative fabric of India; where "and" trumps "or." Against the cliche "change is the only constant,” he
underlinesthat in India, change works "with" the constant. Enjoy the ride on Dheergj's time machine!
Prasad Narasimhan

Managing Partner, Asia

Brandgym

Users Review
From reader reviews:
AugustineKlotz:

In this 21st centuries, people become competitive in every single way. By being competitive right now,
people have do something to make these individual s survives, being in the middle of the crowded place and
notice by simply surrounding. One thing that oftentimes many people have underestimated the item for a
whileisreading. Sure, by reading abook your ability to survive enhance then having chance to stand up than
other ishigh. To suit your needs who want to start reading a new book, we give you this Consumer India:
Inside the Indian Mind and Wallet book as beginning and daily reading reserve. Why, because this book is
usually more than just a book.

John Herrera:

Here thing why this Consumer India: Inside the Indian Mind and Wallet are different and trusted to be yours.
First of all studying a book is good however it dependsin the content than it which is the content is as tasty
asfood or not. Consumer India: Inside the Indian Mind and Wallet giving you information deeper and
different ways, you can find any publication out there but there is no e-book that similar with Consumer
India: Inside the Indian Mind and Wallet. It gives you thrill reading journey, its open up your current eyes
about the thing that will happened in the world which is maybe can be happened around you. Y ou can bring
everywhere like in area, café, or even in your method home by train. Should you be having difficultiesin
bringing the published book maybe the form of Consumer India: Inside the Indian Mind and Wallet in e-
book can be your choice.

Julian Eaton:

The ability that you get from Consumer India: Inside the Indian Mind and Wallet will be the more deep you
excavating the information that hide within the words the more you get thinking about reading it. It does not
mean that this book is hard to be aware of but Consumer India: Inside the Indian Mind and Wallet giving you
buzz feeling of reading. The author conveys their point in a number of way that can be understood by simply
anyone who read it because the author of this guide is well-known enough. That book also makes your
personal vocabulary increase well. Making it easy to understand then can go to you, both in printed or e-
book style are available. We advise you for having this particular Consumer India: Inside the Indian Mind



and Wallet instantly.

L ashunda M cCloud:

Asapupil exactly feel bored for you to reading. If their teacher requested them to go to the library or even
make summary for some guide, they are complained. Just tiny students that has reading's spirit or real their
passion. They just do what the educator want, like asked to go to the library. They go to there but nothing
reading critically. Any students feel that examining is not important, boring in addition to can't see colorful
picson there. Yeah, it isfor being complicated. Book is very important in your case. As we know that on this
period, many ways to get whatever we wish. Likewise word says, many ways to reach Chinese's country.
Therefore , this Consumer India: Inside the Indian Mind and Wallet can make you experience more
interested to read.
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